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Abstract:  The main objective of the research was Today in rapidly moving the world scenario, we can see change in every 

moment. The up gradation of new technology for Facebook was real changed for everyone to help one another. Digital marketing 

is one of the best way where marketer can improve their business through Social Media. This paper is an attempt to study the 

Using Facebook app for online business. This study also examined how Facebook app helps Business owners to wide their 

business that are motivated to use social media applications. In the present study, researcher has made the research on a single 

area in the field of social media, which is Facebook. An attempt has been made for association checking between the Customers 

and Business in respect of some demographic variables like Gender, Income, Age etc; also how many students used Facebook App 

for online business, does app help them for their study, if there will be an effect to them, shows if there seller or a buyer, 

awareness using this apps,  if there experiencing knowledgeable using this kind of apps and lastly, if there selling profitable. For 

the analysis, graphic method applied to check the association between the how many people using this and why with reference to 

Facebook user. Factor analysis applied to identify the factors that influences to Facebook users for buying the product through 

online (help of Facebook.com), also the same analysis is used to find out the maximum and minimum variance of the factors which 

helps the researcher to reach their destination and also examined how Businesses are motivated to use social media applications 

to improve their Business. For this study researcher have collected 11 samples and given a positive conclusion from the consumer 

view, preferences about the result will help in Business industry to improve the Business and also help to the new marketer to set 

their Decision Support System use of Social Media. 
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1. INTRODUCTION 

 

What is this Facebook app? And why do many people 

from all over the world use this? In February 2004, a Harvard 

sophomore named Mark Zuckerberg launches the Facebook, 

a social media website he had built in order to connect many 

people from different places, countries and more. 

Facebook is used in many different things; example is for 

online business. Many young people, even an old couple uses 

Facebook just to hustle and gain more money. They used this 

application so people from different places can help them 

grow their business just by sharing, liking and promoting. 

Example of this business is a cosmetic line, we all know 

that colourette cosmetics is one of the country’s finest and 

most innovative line of makeup products, redefining 

cosmetics to beautify and empower the modern day of 

women. They also knew for their affordable and good quality 

lip tints. 

Colourette is a home grown brand based in the 

Philippines and is established in 2015 by Nina Ellaine Dizon, 

the CEO of the company, they started as a small business. 

Their business grow by posting it on Facebook and 

promoting it to different artist and famous influencers, so 

people in different places will buy and try the products. They 

started from 0 followers to 1.3 million followers. 

This application is also important for us because we can 

communicate to every people that we know even our love 

ones. We can also help every small business and those people 

who are in need.  

 

2. RELATED WORKS 

 

According to Emily A. Vander Veer, (O’Reilly Media, 

Inc. 2010), Facebook is not only for the kids, it also for the 

people who are using gadgets and internet. Most of the 

companies use this application to promote their companies’ 

products, job applications and advertisements in such 

website. Professionals use Facebook to help and guide them 

in their workplace. [1]. According to Quiroz (2015). A lot 

preference in news sources. But particularly, in the form of 

social media networks and viral news videos that gain large 

scale media attention and cultivate mass social discussion. It 

defines who the millennials are, and specifically how and 

why they choose certain social media news outlets to 

consume information from. It is may finding that the viral 

videos are popular with the millennial generation because 

they represent the epitome of how they value news: breaking, 

instant, time valuable, visually stimulating and shareable to 

social media sites, such as Twitter and Facebook which are 

extremely important in the generation’s overall news culture. 

[2]. 

Also, using of smartphones is one way to promote online 

businesses. Science and technologies contributes some 

various activities globally. Examples of these activities are 

live selling of kitchen utilities, different kinds of gifts in 

different occasions, clothing lines, and other products that we 

need in every day. (International Journal of Scientific and 
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Research Publications 4 (12), 1-4, (2014). [3]. According to 

International Journal of Machine Learning and Computing 9 

(1), 91-97, (2019). The fact that online businesses nowadays 

has increasingly and very fast pace everywhere. This is 

because that all of the people uses social media especially 

Facebook, that gives them the most popular platform in 

business. [4]. According to Wu and Gaytán the European 

Journal of Information Systems 22 (4), 416-433, (2013). 

There’s an interpersonal communication such as online seller 

reviews play an important role in buyers’ to purchase the 

decisions in online markets.  

Although, it is empirically clear that seller reviews 

(volume and valence) and product price contribute to buyers’ 

willingness-to-pay (WTP) differently across various studies, 

it is theoretically less understood why such effects 

qualitatively differ. [5]. According to Asunción Esteve 

(2017). That the personal data has become a new source of 

economic value. Once it is processed and classified, provide 

relevant information for companies about people’s interests 

and activities, that may extremely useful for advertising. 

Some of the largest Internet companies, such as Google, 

Facebook, and Twitter, are built on the economics of personal 

data. Their activities in this area show the importance of 

collecting, aggregating, analyzing, and monetizing personal 

data. [6]. Also, Facebook is the biggest social network in the 

world. If it is one of considers the amount of personal 

information that both companies gather and the way they 

organize all their data, the result is that they have the largest 

databases of personal. [7]. According to John Wiley & Sons, 

(2009) they Discover how to leverage the power of the 

Facebook community to achieve a business marketing goals 

Facebook boasts an extremely devoted user base, with more 

than 65 billion page visits per month. With Facebook, an 

organization can market and promote their brand, products, 

or services via the network's built-in components of profile 

pages, polls, community building, advertising, word-of-

mouth marketing, and business applications. This was 

insightful resource that focuses on the strategies, tactics, and 

techniques necessary to lead the organization into the world 

of Facebook marketing. [8].  

Also, it was packed with vital real-world case studies, the 

book serves as a must-have guide for the most reliable, 

responsible, and ethical business and marketing practices 

with Facebook. It was a helpful reference that discusses 

essential strategies, tactics, and techniques for excelling in the 

world of Facebook marketing. [9]. According to Wiley and 

Sons, (2013). It may guide for marketing a small business on 

Facebook. The number one social networking site offers the 

opportunity to reach more than 350 million registered users 

with advertising message. Owners of small and local 

businesses will benefit from these tips and best practices 

provided by Facebook insiders. Learn new ways to attract 

customers, create a business profile, and take advantage of 

Facebook’s many marketing features. [10]. Also, Facebook is 

packed with information from Facebook’s staff guides 

through creating a profile for the business, taking advantage 

of Facebook’s unique marketing features, following best 

practices, and getting the best return on investment Packed 

with insider tips and creative marketing ideas. If small or 

local business, it can’t go wrong with the marketing advice in 

the Facebook guide to small business marketing. [11].  

 According to Clara Shih, (2010). The new Facebook 

discussion threads and much more, whatever the business or 

organizational goals, it may help use for social networking to 

achieve them. Renowned social networking innovator, she 

brings together powerful new insights, best practices, and 

easy-to-use “To Do” lists packed with proven solutions from 

real-world case studies. Writing for entrepreneurs and 

business professionals across marketing, sales, service, 

product development, and recruiting. [12]. According to 

Schneider (2016). Facebook has a dominant position in the 

German market for social networks because it collects a vast 

amount of data from various sources and it uses this data for 

the creation of profiles enabling its advertisement customers 

to better target their advertisement activities. [13]. Carter 

(2013). He approved that Facebook sales and marketing plan 

has helped thousands of companies supercharge in online 

sales and profits.  

Now, it’s completely updated it to reflect new Facebook 

features and tools, share all-new examples and experiences, 

and deliver actionable new insights about Facebook’s users. 

The customers, Carter focuses on techniques proven to pay 

off and steers away from expensive techniques that no longer 

work. [14]. According to Hopkins (2012), Facebook was 

found to offer the business both direct and indirect value. The 

direct value, based on the value of transactions, quantified by 

the increase in turnover experienced through connecting with 

new customers, and organizational growth; and the indirect 

value of word‐of‐mouth, positive recommendations and the 

relative influence that Facebook community members exert 

on each other, which enable valuable new insights to be made 

into their business ecosystem. [15]. According to the SIAM 

Journal on Financial Mathematics 5 (1), 415-444, (2014). 

That the high frequency (HF) trading strategy where the HF 

trader uses her superior speed to process information and to 

post limit sell and buy orders. By introducing a multifactor 

mutually exciting process it allows that for feedback effects 

in market buy and sell orders and the shape of the limit order 

book (LOB). [16]. According to Kazumori and McMillan 

(2005). The seller may choose between the auctioning online 

and live faces of a tradeoff: the lower transaction costs online 

against more rents left with the bidders. It is a model of 

tradeoff and apply the theory to auctions of art. The crucial 

parameter whether the seller does better online than live is 

not the expected price but the valuation uncertainty. [17]. 

According to Granados, Gupta, and Kauffman (2008). That 

sellers may increase compete with innovating the Internet-

based selling mechanisms, revealed or concealed by the 

market information. The transparency strategy involves the 

design choices that firms that the influence of the availability 

and accessibility of information was about the products and 

prices. It is developing decision support models for suppliers 
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to set prices for online mechanisms with different 

transparency levels. [18]. According to Kluge and Fassnacht 

(2015). Whether or not to sell luxury goods online has been 

controversially discussed among both marketing scholars and 

executives. To the authors’ knowledge, the present paper is 

the first to empirically examine consumer responses to the 

online accessibility and price display of luxury goods. [19]. 

And according to pearson education of 2008, three is a high 

impact in such a low-cost marketing that Facebook gives. In 

Facebook marketing the opportunity in selling is high than 

traditional marketing methods. There are also different 

strategies that people do in online marketing. They use this to 

grow fast their business in a minute of time. [20].  

3. STATEMENT OF THE PROBLEM 

 

 The main goal of this study was to determine the 

Using of Facebook Application for Online Business. 

Specifically, the researchers sought answers to the following 

questions. 

1. What is the profile of the students that use Facebook 

App for their business? 

1.1 Name 

1.2 Age 

1.3 Gender 

2. How many students use Facebook App for online 

business? 

3. Does this help them for their study? And there will be an 

effect to them? 

 

 

4. METHODOLOGY 

 

To conduct this study, the researchers will be using 

descriptive-correlation method of study as the research 

design. The descriptive method is an approach for analysis 

and interpretation of the data gathered.  

 

Descriptive method is more and beyond just data 

gathering. It is use to describe, analyze, and interpret the 

data that the researchers gathered. This method is a fact 

finding method which is concerned with the conditions of 

relationship that exist or trends that are developing.  

 

All the resources of data were gathered and studied 

without changing and manipulating the results. It is also used 

to quantify the problem by the way of generating data that 

can be transformed into usable statistical tools. 

 

 

5. RESULTS AND DISCUSSIONS 

Using of Facebook App. For Online Business  

 

The student nowadays belongs to the new normal form 

of daily living. They do a lot of things using Facebook app 

as an instrument for online business. It is also an advantage 

for them to buy and sell the products that they need to 

support them financially.  

 

 In this representation, the analysis and 

interpretation of the data gathered using an evaluation from 

the study using of Facebook App. for Online Business can 

be measured either to be an effective or not. 

 

Table 1 Using of Facebook App. for Online Business 

 

1. Are you an Online Seller? 

7 Responses 

 

 

 

Table 1 shows the number of respondent’s that respond 

using the question are you an online seller. The table says 

the 71% answers yes, that they are online sellers and 29% 

answers no, they are not an online seller. 

2. What profile of students often use Facebook for 

online business? 

11 Responses 

Table 2.1. Age 

71% 

29% 

Yes

No

9% 

36% 55% 

2.1 Age 

16

17

18
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 Table 2.1. Shows the different ages of the respondents 

that uses Facebook app. for online business. The highest 

percentage of age that uses Facebook app. for their online 

business is 18 years old with 55%, the next is 17 years old 

with 36% and the least is 16 years old with 9%. 

 

 

Table 2.2. Gender 

 
  

 Table 2.2. Shows the representation of the gender that 

uses Facebook App. in the graph we that 82% were females 

that uses Facebook App. for their business and 18% were 

male. 

 

 

3. Does Facebook really help the entrepreneurs to sell 

their products effectively? 

11 respondents 

 

Table 3 

 

Table 3 shows the effectiveness of Facebook App. 

for Online Business. The entire respondent’s answered Yes 

(100%) for the Effectiveness of Facebook. 

 

4. Do you use Facebook for selling or buying 

products?(If yes, just enter below and if No, site 

what platform do you use for online shopping) 

11 respondents 

 

Table 4 

 
  

Table 4, shows the different types of online shop 

that the respondents answer. 54.5% answer yes, 9.1% answer 

in Shopee, 9.1% answer in Facebook, 18.2% answer in 

Lazada and 9.1% answered in live streams. 

 

 

5. Do you think online selling help the student with 

their study? 

 

Table 5 

 
 

 Table 5, shows the percentage of online selling that 

help students with their study. The table present 91% 

approved that online selling help students and 9% answer 

not. 

 

6. I am aware that Facebook app can use for online 

business. 

Table 6 

18% 

82% 

Gender 

Male Female

54.50% 

9.10% 9.10% 
18.20% 

9.10% 
0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

yes yes,
shopee

facebook yes,
lazada

yes, live
stream

Yes 
91% 

No 
9% 

Online Selling 

100% 

0% 

Yes

No
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 Table 6, represents the awareness of students in 

Facebook App in online business. there are 64%  strongly 

agree that they are aware in using Facebook app for online 

business. 

 

7. I find Facebook application efficient to use for 

online shopping/selling. 

 

 

 

Table 7 

 
 

 Table 7, shows 55% agree that they find Facebook 

application efficient to use for online shopping and selling. 

 

8. I am knowledgeable how to use Facebook app for 

selling or buying product. 

 

 

 

 

 

 

 

 

 

 

Table 8 

 
 

 Table 8, shows 64% that they are knowledgeable in 

using Facebook App. and 18% in strongly agree and 

moderately agree in using Facebook app. 

 

 

 

 

9. I have experienced selling/buying product using 

Facebook application. 

 

Table 9 

 
 

 Table 9, shows that 71% strongly agree they have 

experienced selling or buying product using Facebook App. 

 

 

10. I know that selling product in Facebook can be 

profitable. 

 

 

 

 

 

 

 

 

64% 

36% 

Table 6 

Strongly Agree

Agree

Moderately
Agree

Disagree

45% 

55% 

Table 7 

Strongly Agree

Agree

Moderately
Agree

Disagree

18% 

64% 

18% 

Table 8 

Strongly Agree

Agree

Moderately
Agree

Disagree

71% 

29% 

Table 9 

Strongly Agree

Agree

Moderately
Agree

Disagree
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Table 10 

 
 Table 10, represents 57% they agree in selling 

product in Facebook. And 43% they strongly agree. 

 

6. CONCLUSIONS 

 

The researchers have drawn the following conclusions 

depending on the finding of the research. The first research 

finding is to know if the students are online sellers which 

there are 71%. The second is to identify the profile of the 

students, which is 82% female online seller and 55% for the 

age of 18 years old. Third is to know if the application of 

Facebook is effective in online business there are 100% 

answer yes. Fourth is shows the different types of online 

shop that the respondents answer. 54.5% answer yes, 9.1% 

answer in Shopee, 9.1% answer in Facebook, 18.2% answer 

in Lazada and 9.1% answered in live streams.  

 

Lastly, is to show the data that the students 

knowledgeable, Aware, and Experiencing right in Using 

Facebook App. for Online Business. The researchers see in 

this research the effectiveness of online business for their 

study and also in Using Facebook App. for Online Business. 

  

 

  

7. RECOMMENDATIONS 

 

  In the light of the discussions presented, the 

following recommendations were made by the researchers: 

 

1. Using of Facebook App. for Online Business of the 

students would help them in their study and 

financially to provide their needs while 

experiencing this pandemic. Because the new 

normal situation that were facing is a guide for us to 

be more practical and flexible in different aspects of 

everyday living. 

 

2. Using online business while studying would help 

them to explore and create new experience to 

promote your products in different sites that help 

them in their online business. 
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