
International Journal of Academic Management Science Research (IJAMSR) 

ISSN: 2643-900X 

Vol. 7 Issue 10, October - 2023, Pages: 8-17 

www.ijeais.org/ijamsr 

8 

Digital Transactions: Empowering Business Owners with E-

Payment 
Christina Dionisio- Vicencio, PhD.1, Jerella Mae S. Feliciano2, Abigail G. Garcia2, Carlo Marc Justine G. Kundiman2, 

Louis Andre R. Reyes2, Yanessa Shakira R. Roldan2, Jersy Mei A. Vicente2 

1Bulacan State University- Meneses Campus, Philippines 

christina.vicencio@bulsu.edu.ph 

2Bachelor of Science in Business Administration 

Bulacan State University- Meneses Campus, Philippines 

 

Abstract: E-payment plays an effective role in the transaction process in today’s world of business. It is because of the impacts of e-

wallets and banking apps on business owners. With this, the purpose of this study is to find out the impacts of e-payment transactions 

on business owners in one of the municipalities in Bulacan, Philippines. The design of the study is a purposive descriptive method 

using a quantitative approach. The technique used was a survey method through the validated questionnaire. It utilizes a Likert scale 

to measure the impacts of e-payment transactions, specifically, e-wallets and banking apps, on business owners. Based on the 

conducted survey, the majority of businesses in one of the municipalities in Bulacan, Philippines are inclined toward services and 

have operated for one to five years. Business owners usually offer GCash as a payment option for their businesses. Meanwhile, it 

was revealed that a lot of them are not using banking apps. As for securing e-payment transactions, they check or control their 

expenditures. For convenience, they enhance visibility while reducing transaction costs. In reaching a wider range of audience, they 

make sure that they choose what is more convenient for the consumers. When they have speed of transaction, it saves them time 

when receiving an online payment. For payment transparency, they respond in a timely manner to consumers' questions and issues. 

Lastly, they use e-payment to facilitate the swift and efficient transfer of cash, as well as to have paperless transactions and must 

keep up with the customer’s technological demand to boost sales. In conclusion, the present study discovered that e-payment 

transactions have an impact on business owners. 
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1. INTRODUCTION  

The internet has significantly changed how we live and 

view personal space, conduct a society, and interact with one 

another. In the study of Bandakkanavar (2023), many people 

advise internet users to reconsider their usual activities, such 

as learning, communicating, buying and selling services 

online, starting enterprises, and many other things. One of the 

necessities of today is having access to the internet. It is 

equally essential to have power, mobile devices, landlines, 

gas connections, and water. As a result, you must weigh all of 

your possibilities and conduct comparisons before choosing. 

The internet affects our daily lives in a variety of ways, 

including online shopping and distant employment, despite 

our best efforts to avoid it. Online payments are exchanges of 

money that take place on websites or other digital platforms 

without the need for a physical exchange. It shows electronic 

money transfers between the payer and the payee. Other ways 

to make these payments include using credit and debit cards, 

banking applications, and e-wallets. Most particular 

businesses' needs and the preferences of your target market 

will determine which online payment option you provide and 

accept. 

After a few years, we all witnessed that the traditional 

payment modes have been replaced by various types of e-

payments that are quick and efficient to use. With the e-

payment process, both the seller and buyer use digital modes 

to send or receive money, it is an automated process where 

the seller and the buyer can avoid using cash and avoid 

visiting their bank. It eliminates the physical cash that is risky 

to handle sometimes. Today, consumers can make payments 

through electronic modes by using cards and other platforms 

that are made available through all types of smart devices. The 

undertaking of particular payments by sellers and businesses 

has an important influence on the purchases made by their 

clients, as the accessibility of the various modes helps the 

consumer to choose what is suitable or available to them as 

well.  

       Businesses can now choose various methods, tools, 

and platforms for accepting payments with the ever-

increasing advancements in technology. Understanding how 

regulatory, normative, and cognitive institutions impact E-

payment entrepreneurship in developing nations is the goal of 

this study. The lack of e-payment technology has been cited 

as a major barrier to the use and spread of e-commerce in 

developing countries. E-payment technology accessibility in 

the developed world opens doors for its transfer to and 

adaptation in the developing world. The report urges e-

business owners in poor nations to be aware of their local 

institutional settings and avoid assuming that imported 

technologies would function the same way as in wealthy 

nations. In addition, it urges developing country governments 

to support transparent legislation and speed certification 

procedures in order to support technological advancements 

like E-payment (Effah, 2020).  



International Journal of Academic Management Science Research (IJAMSR) 

ISSN: 2643-900X 

Vol. 7 Issue 10, October - 2023, Pages: 8-17 

www.ijeais.org/ijamsr 

9 

With all these pieces of information accounted for, this 

study aimed to understand and point out how E-payment 

transactions impact Business Owners. 

2. STATEMENT OF THE PROBLEM 

The study aimed to uncover the impacts of e-payment 

transactions on business owners.  Specifically, it sought to 

answer the following questions: 

1. How may the respondents be described in terms of: 

1.1. nature of business 

1.2. number of years in operation 

2. How long do business owners use E-payment transactions?  

3. What kind(s) of E-payment is/are used by business owners? 

4. What measure does the business owner have to keep e-

payment transactions secured? 

5. What is/are the impact of E-payment transactions on 

business owners? 

2.1 Scope and Delimitation 

 The research aimed to study the impacts of E-payment 

transactions using mobile e-wallets and banking apps by 

business owners. It helped us to seek out the insights and 

opinions of business owners on the current payment online 

transactions for business owners in Bulacan. 

 The respondents in this study are business owners in one of 

the municipalities in Bulacan. The selection of respondents is 

those that allow the method of E-payment transactions for their 

business. This study was conducted for four to five months 

which limits the capability of the researchers. 

3. METHODS AND TECHNIQUES 

In this study, researchers used a descriptive research 

strategy. A descriptive study design sought to gather data to 

systematically describe a phenomenon, circumstance, or 

population. The purpose of the study was to know the impact 

of e-payment transactions on business owners in one of the 

municipalities in Bulacan, Philippines. This study measured 

the impact of e-payment and provided a survey questionnaire, 

procedure, and techniques 

According to Creswell (2012) survey is given to a sample 

of people or the entire population as part of a quantitative 

research technique to describe the views, opinions, habits, or 

features of the population. Illustrative research focuses on the 

connections between what is or what already exists and some 

prior event that has influenced or affected a current situation 

or event. 

The study used surveys as an instrument to gather 

regarding different e-payments used by business owners and 

their impact on their business. 

3.1 Population and Sample of the Study 

 The population of the study consisted of business owners 

living in one of the municipalities in Bulacan, Philippines. 

There are 200 businesses based on the information gathered 

from the Municipality.   

 The researchers took into consideration that the 

participants in the study must fit the set criteria: (1) It has to be 

a business owner residing within the province of Bulacan, 

Philippines. (2) Its nature of business is either service, 

merchandising, manufacturing, or agriculture. (3) 

Furthermore, individuals who use e-payment transactions in 

terms of e-wallets and banking apps for their business. Out of 

200 businesses, 50 respondents were able to adhere to the 

criteria that were set. It is needed in the study in order for the 

selection process to be accurate and efficient. With the 

parameters stated, the survey was handed out to the 

participants within the locus while strictly adhering to proper 

ethical guidelines. With this, the researchers arrived at 50 

respondents 

3.2 Research Instruments 

     To gather the necessary information for this study, the 

researchers used a researcher-made questionnaire developed 

by the researchers, which was validated by the experts before 

distribution. The survey is divided into five (5) parts that were 

used as data-gathering instruments to describe the impact of 

the e-payment method. The first part of the questionnaire is 

about the demographic profile and other information of the 

business owners in Bulakan, Bulacan, including the nature of 

the business and the years of business operations. The second 

part pertains to how e-payment transactions are fulfilled for 

their businesses and how long business owners have been 

using e-payment transactions. Part three (3) corresponds to the 

kinds of e-payment transactions used by the business owners. 

Part four (4) refers to how business owners keep e-payment 

transactions secured. The last part is about the impact of e-

payment transactions on business owners. The questionnaire is 

validated for its credibility and ensures that each statement will 

provide clarity for the respondents to be able to gather the 

expected results. 

3.3 Data Gathering Procedures 

    The initial step taken by the researchers was to prepare a 

letter of request and obtain permission from the respondents to 

conduct the survey. The researchers used a questionnaire that 

has been approved and validated by the experts. by in order to 

collect all the data. The instrument was validated by experts in 

the business field to ensure its credibility and be used for data 

gathering. The instrument corresponds to the research 

hypotheses. The questionnaire was distributed at random to 

local business owners. The value of the respondent's responses 

to the study was explained to the respondents by the 

researchers. The findings were tabulated. The researchers 

analyzed the data using frequency and percent distribution. 

They also used descriptive statistics to analyze the data. The 

study’s findings were used as evidence for this research 

project. The researchers sought the assistance of the statistician 

in choosing the best statistical techniques to utilize and analyze 

the data. Researchers also derived conclusions and provided 

recommendations for this study based on the facts 

3.4 Ethical Considerations 
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     In this study, the researchers introduced themselves and 

sought permission from the respondents to conduct a survey. 

Informed consent was acquired to respect each respondent’s 

willingness to engage in the study. The purpose of the study is 

to seek the impacts of e-payment transactions on business 

owners in order to have a clearer idea of the study. The 

respondents were fully informed by the researchers about the 

information needed, how the data will be used, and who will 

benefit from this study. In addition, the respondents were 

informed that any information gathered is secure and will be 

kept by all researchers for the safety of our respondents 

 

4. RESULTS AND DISCUSSIONS 

This section presented the data gathered from the survey 

distributed to the business owners. The analysis of findings is 

presented using tables and this is the basis of the interpretation 

of data 

 

Table 1 shows the result of the survey that was conducted 

by the proponents of this study is that the (50) respondents 

answered that the nature of their business is 52% = 26 is 

Service, 44% = 22 is merchandising, and 4% = 2 is 

manufacturing. In conclusion, most of the businesses in 

Bulakan are services in nature which has an impact in the e-

payment transactions of business owners. 

 

 

Table 2 illustrates the years of business operation of the 

respondents. Based on the result, most of the respondents have 

been operated for 1 to 5 years, with twenty-three out of 50 or 

(46%). Furthermore, twelve or (24%) of them have had a 

business operation for less than a year while eight or (16%) 

have had a business for 6 to 10 years. Six out of fifty or (12%) 

of the respondents answered that their business has been 

operating for more than 15 years. Only one or (2%) 

respondents have been operating for 11 to 15 years.  In 

conclusion, most of the businesses in one of the municipalities 

in Bulacan, Philippines have just operating their business for 1 

to 5 years. 

 

 

Table 3 shows the frequency and percentage of the use of 

e-payment in fulfilling transactions on their business. All of 

the respondents answered yes, which is one hundred percent 

(100%). In conclusion, businesses in in one of the 

municipalities in Bulacan, Philippines use e-payment in 

fulfilling transactions. 

 

Table 1 

Nature of Business 

Nature of the Business Frequency Percentage 

Service 26 52% 

Merchandising 22 44% 

Manufacturing  2 4% 

Agriculture 0 0% 

Total 50 100% 

 

Table 2 

Years of Business Operation 

Years of Business 

Operation 

Frequency Percentage 

Less than a year 

 

1 to 5 years 

12 

 

23 

24% 

 

46% 

6 to 10 years 8 16% 

11 to 15 years  1 2% 

More than 15 years 6 12% 

Total 50 100% 

 

Table 3 

Fulfilling Transactions on Business using E-payment  

Does your business use e-

payment in fulfilling 

transactions? 

Frequency Percentage 

Yes 

 

No 

50 

 

0 

100% 

 

0% 

Total 50 100% 
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How Long Do Business Owners Use E-Payment 

Transactions? 

 

 
Table 4 illustrates the years of business using e-payment 

transactions. Based on the result, most of the respondents are 

using e-payment for 1 to 5 years, with twenty-five out of fifty 

or (50%). Furthermore, twenty-two or (44%) of them are 

using e-payment transactions for their business operation for 

less than a year, while two or (4%) have been using e-payment 

for 11 to 15 years. Only one or (2%) respondents are using e-

payment for their business for more than 15 years. In 

conclusion, businesses in Bulakan are using e-payment 

transactions for a certain period of time for their businesses. 

The use of e-wallet allows for hassle-free sales. Transactions 

between any businesses and their customers, thus aiding in 

revenue generation (Kony, 2018). 

 

What are the Kinds of E-Payment Transactions Used by 

Business Owners? 

 

 

Table 5 shows the frequency and percentage of the 

methods that their business uses in terms of E-wallets. Eighty-

six percent of the respondents (86%) answered that they are 

using GCash. In conclusion, most of the businesses in one of 

the municipalities in Bulacan, Philippines prefer using E-

wallets for their business, specifically GCash. According to 

Yeo et al. (2022), it is a new trend for consumers to use an e-

wallet application to replace the traditional payment method. 

With an E-wallet, a user does not need to bring cash or a credit 

card along with them. It enables users to make purchases in a 

more convenient way. As stated by WARC (2022), GCash is 

the top financial app in the Philippines. A new digital business 

solution from GCash will aid small business owners in 

expanding and future-proofing their operations. 

 

 
Table 6 shows the frequency and percentage of the 

methods that their business uses in terms of banking apps. The 

majority of the respondents answered that they are not using 

any banking apps, which is fifty-four percent (54%). For those 

who are using banking apps, BDO Personal Banking would 

be the highest, resulting in twenty-two percent (22%). In 

conclusion, most of the businesses in Bulakan are not fond of 

using baking apps and they prefer using e-wallets for their 

business.   

 

App-based banking enables the financial sector to 

follow, monitor, judge, influence, and control credit-seeking 

populations in ever more detailed and exploitative ways by 

giving customers the impression of access and involvement. 

In this paper, it proposes that adding banking functionality to 

smartphones is less about creating a new convenience or 

service than it is about creating a mobile banking market that 

enables the banking system to track and tag the trajectories of 

the spaces between more traditional points of exchange 

(Tiessen, 2020). 

How Long Do Business Owners Use E-Payment Transactions? 

Table 4 

Years of Business Using E-Payment Transactions 

How long have you been 

using e-payment 

transactions in your 

business? 

Frequency Percentage 

Less than a year 

 

1 to 5 years 

22 

 

25 

44% 

 

50% 

6 to 10 years 0 0% 

11 to 15 years  2 4% 

More than 15 years 1 2% 

Total 50 100% 

 

Table 5 

E-wallet 

What method does your 

business use? 

Frequency Percentage 

GCash 

Maya 

43 

6 

86 

12% 

PayPal  1 2% 

Coins PH 0 0% 

MasterPass 0 0% 

Total 50 100% 

 

Table 6 

Banking Apps 

What method does your 

business use? 

Frequency Percentage 

Union Bank Online 

 

BPI Mobile 

2 

 

7 

4% 

 

14% 

BDO Personal Banking  11 22% 

Landbank Mobile Banking 3 6% 

None 27 54% 

Total 50 100% 
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What Measure Does the Business Owner Have to Keep E-

Payment Transactions Secured? 

 

 
Table 7 shows one of the impacts of e-payment 

transactions which is securing e-payment transactions.  Based 

on the given data of this study, it shows that the highest mean 

is 3.78. It revealed as of this study that the business owners 

are using e-payment to check and control their expenditures. 

  

Hudaib (2018) asserts that the consumer bears equal 

responsibility for the safety of online payments. It stated that 

they should learn how to use the internet so that they may be 

more watchful of email scams and website URLs that might 

not be authentic payment system websites. 

 

What is the Impact of E-Payment Transactions on 

Business Owners? 

 

Table 8 shows one of the impacts of e-payment 

transactions which is convenience.  The highest level of 

consideration was computed as the mean of (M= 3.70) on 

statement 1. This means that the business owners would 

improve security and efficiency for consumers in using e-

payment transactions. 

In relation to the study of BRIAPI (2022), if it makes 

timely payments and gives suppliers full insight to the 

payment process, relationships with suppliers will 

unavoidably improve. Strengthening and maintaining a strong 

supplier connection is crucial, especially during a supply 

chain disruption that affects the entire industry.   

 

 
 

Table 9 shows one of the impacts of e-payment 

transactions which is to reach a wider range of consumers.  

Based on the given data of this study, it shows that the highest 

mean is 3.66.  It revealed that as of this study, business owners 

make sure that they choose what is more convenient for the 

consumers. The overall mean score of Reaching a wide range 

of consumers is 3.38 which is considered strongly agreed by 

the business owners. This means that business owners still 

regard reaching a wide range of consumers as an impact in 

using e-payment transactions. 

 

 

Table 7 

Securing E-payment Transactions 

 

I am using e-payment 

to.. 

Frequency/Percentage                

        4    3     2     1  

Weighted   

Mean 

   

 Interpretation 

 

verify every transaction        34     14   1     0  3.6 Extreme Impact 

ensure to double-check 

QR codes 

       41     8     1     0 3.8 Extreme Impact 

educate my employees 

about security protocols 

       40     10   0     0 3.8 Extreme Impact 

check / controls my 

expenditures 

       39     11   0     0  3.78 Extreme Impact 

cautious of email scams        38     7    5     0  3.66 Extreme Impact 

Overall Mean   3.72 Extreme Impact 

 

Table 8 

Convenience 

By utilizing the e-

payment, the 

business… 

Frequency/Percentage                

        4     3     2     1  

Weighted      

Mean 

   

 Interpretation 

 

improve security and 

efficiency for 

consumers  

      35    15     0    0  3.70 Extreme Impact 

offer a wide variety of 

payment options and 

offer more modern 

methods offer a wide 

variety of payment 

options and offer more 

modern methods of 

payment 

 

 

      24     14     7   5 

 

 

3.14 

 

 

Extreme Impact 

enhance visibility       24      25    1   0 3.46  Extreme Impact 

minimize human 

contact 

      27      22    0   1 3.50  Extreme Impact 

reduce transaction cost       26      22    1   1 3.46  Extreme Impact 

Overall Mean   3.45 Extreme Impact 
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In relation to the study of BRIAPI (2022), One of the 

major benefits of having an online payment gateway is that 

companies may operate internationally and have a clientele 

regardless of geographical restrictions. Over 56% of online 

customers, it has been found, favor international purchases. 

Therefore, adding online payment alternatives to your e-

commerce website will surely boost sales since you will be 

serving global clients. 

 

Table 10 shows one of the impacts of e-payment 

transactions which is to speed the payment transaction of 

consumers. The highest level of consideration was computed 

as the mean of (M= 3.72) on statement 4. It revealed that as 

of this study, the business owners expect the payment to be 

processed and appear on their account within seconds.    

  

Further analysis of the computed mean reveals that the 

business owners strongly agreed that in speed of transaction, 

they will use e-payment to save time when receiving online 

payment with a mean score of (M=3.70), while using e-

payment the business owners don't have to deal with a lot of 

customers having to wait longer especially during peak hours, 

they are able to make the process more efficient and reduce 

customers who back out of their purchase with a mean score 

(M=3.66) meaning that it has an impact on business owners 

with regards to speeding the e-payment transaction. The 

overall mean score of Speed of Transaction of consumers is 

3.68 which is considered as strongly agreed by the business 

owners. This means that the business owners still regard speed 

of e-payment transactions as an impact in using e-payment 

transactions. 

 

 
 

In relation to the study of NTTDATA (2022), using e-

payment transactions can quickly and easily integrate online 

payment gateways for your business instead of taking the time 

to set up a full payment process that requires specific 

equipment and additional staff. For a specific instrument to 

function well, the speed of the payment transaction process is 

crucial. Seller time spent processing payments should be 

included as a component of the merchant's costs. 

 

 

 

Table 9 

Reaching a wider range of consumers 

In reaching a wider 

range of consumers, I.. 

Frequency/Percentage                

        4     3      2      1  

Weighted 

Mean 

Interpretation 

 

not only stick to one kind 

of e-payment 

      16     14    11    9 2.74 Moderate Impact 

make sure that the e-

payments used are 

trusted and secured 

      33     16     1     0 3.64 Extreme Impact 

make sure that we choose 

what is more convenient 

for the consumers 

      33     17     0     0 3.66 Extreme Impact 

promote it on social 

media 

      26     16     6     2 3.32 Extreme Impact 

improve our e-payment 

services regularly  

      30     16     4     0 3.52 Extreme Impact 

Overall Mean  3.38 Extreme Impact 

 

Table 10 

Speed of Transaction 

When having speed of 

transaction, I.. 

Frequency/Percentage                

        4     3      2      1  

Weighted      

Mean 

   Interpretation 

 

save time when receiving 

online payment 

       35    15     0     0 3.70 Extreme Impact 

don't have to deal with a lot 

of customers having to wait 

longer especially during 

peak hours 

       33    17     0     0 3.66 Extreme Impact 

am able to make the process 

more efficient  

       33    17     0     0 3.66 Extreme Impact 

expect the payment to be 

processed and appear on my 

account within seconds 

       37    12     1     0     3.72 Extreme Impact 

am able to reduce customers 

who back out of their 

purchase 

       33    17     0     0 3.66 Extreme Impact 

Overall Mean  3.68 Extreme Impact 
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Table 11 shows the payment transparency of Business 

Owners.  The highest level of consideration was computed as 

the mean of (M= 3.74) on statement 4.  It revealed that as of 

this study, the business owners respond in a timely manner to 

consumer’s questions and issues. 

 

Further analysis of the computed mean reveals that the 

business owners strongly agreed that in showing payment 

transparency, they will ensure complete and accurate 

information to a consumer before and after paying and they 

implement the right structures and processes (M=3.68) while 

using e-payment the Business owners update a pay range with 

a mean score (M=3.60) meaning that they adopt clear 

financial management strategies with a mean score (M=3.50).  

The overall mean score of Payment Transparency of 

Business Owners is 3.64 which is considered as strongly 

agreed by the business owners. This means that business 

owners still regard payment transparency as having an impact 

on their business. 

 

In terms of payment transparency, mobile payments are 

different from conventional payment methods. The degree to 

which a person can cash payments is the most noticeable in 

both form and number because they are managed directly by 

the consumer, who can plainly see how much money is being 

spent. Card payments are less visible than cash payments 

since clients don't handle real money, which makes spending 

less "painful" and the amount harder to identify. Since 

consumers do not physically experience money leaving their 

possession, as they would with cash, and because they are not 

required to enter security codes or sign receipts, as is 

customary for card payments, mobile payments are the least 

visible. The salience and transparency of the three most 

popular payment methods cash, cards, and mobile payments 

are disclosed (Falk et al., 2019). 

 

     
     Table 12 shows one of the impacts of e-payment 

transactions which is to boost sales. The highest level of 

agreement was computed as the mean of (M=3.68) on the last 

two statements. It revealed that as of this study, the business 

owners strongly agreed the use of e-payment to facilitate the 

swift and efficient transfer of cash, as well as to have 

paperless transactions and in boosting the sales and 

profitability, they must keep up with the customer’s 

technological demand. 

 

Further analysis of the computed mean reveals that the 

business owners strongly agreed that in boosting the sales and 

profitability, they will use e-payment to enhance their 

relationship with supplier with a mean score of (M=3.66), 

while using e-payment to strengthen their relationship with 

their customer with a mean score (M=3.64) meaning that it 

has an impact on business owners with regards to boosting 

their sales. The overall mean score of Boost Sales was 3.65 

which is considered as strongly agreed by the business 

Table 11 

Payment Transparency 

In showing payment 

transparency, I... 

Frequency/Percentage                

         4     3      2      1  

Weighted 

Mean 

   Interpretation 

 

update pay ranges        31    18    1      0 3.60 Extreme Impact 

ensure a complete and 

accurate information to a 

consumer before and 

after paying  

       34    16    0      0 3.68 Extreme Impact 

implement the right 

structures and processes 

       34    16    0      0 3.68 Extreme Impact 

respond in a timely 

manner to consumer's 

questions and issues 

       37    13    0      0 3.74 Extreme Impact 

adopt clear financial 

management strategies 

       28    19    3      0 3.50 Extreme Impact 

Overall Mean  3.64 Extreme Impact 

 

Table 12 

Boost Sales 

In boosting the sales and 

profitability, I… 

Frequency/Percentage                

       4      3      2      1  

Weighted         

Mean 

Interpretation 

 

use e-payment to enhance my 

relationship with supplier 

      34    15     1      0       3.66 Extreme Impact 

use e-payment to strengthen my 

relationship with my customer 

      33    16     1      0 3.64 Extreme Impact 

use e-payment to facilitate 

business transactions to 

government agencies on time 

      31    18     1      0  3.60 Extreme Impact 

use e-payment to facilitate the 

swift and efficient transfer of 

cash, as well as to have 

paperless transactions 

      34    16     0      0 3.68 Extreme Impact 

must keep up with the 

customer’s technological 

demand 

      34    16     0      0 3.68 Extreme Impact 

Overall Mean  3.65 Extreme Impact 
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owners. This means that the business owners still regard 

boosting sales as an impact in using e-payment transactions.  

 

In the related study of MineralTree (2022), 58% of the 

companies noted that it is strategically important to improve 

and maintain a strong supplier relationship. Moreover, it is 

also stated that it is important to keep up with the customer’s 

technological demand.  Okifo (2021) also showed that the use 

of e-payment results in an efficient payment system in order 

to have paperless transactions. A secure, efficient, and reliable 

payment system reduces the cost of exchanging goods and 

services, and it is an essential tool in creating an effective 

implementation of monetary policy which will also create a 

big impact in boosting their sales. It is also highlighted in the 

study of Schnee (2020) that by offering few payment options, 

they are welcoming customers to their company by letting 

them know that the business owners offer the payment 

method they prefer. With this, it strengthens their relationship 

with customers which may benefit the business owners in 

boosting their sales. 

 

5. CONCLUSIONS 

According to the data that the researcher gathered, it 

concluded that: 

Most of the business owners answered that their businesses 

are of a service nature. Business owners were more favorable 

to using e-wallets for payment. Seventy-six percent (76%) of 

the business owners were operating their business for more 

than a year. The study shows that the use of e-payment 

facilitates the swift and efficient transfer of cash, as well as to 

have paperless transactions and in boosting sales and 

profitability, they must keep up with the customer’s 

technological demand. The speed of transactions is the highest 

overall mean, which means it has a big impact on business 

owners in using e-payment transactions. As a whole, e-wallets 

and banking apps have an impact on business owners. 
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