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Abstract: This study is on the media coverage of small and medium enterprises (SMEs) during the Covid-19 pandemic in Nigeria.
The adopted a qualitative research making use of Two (2) newspapers namely Vanguard and Thisday, published within the period
of four months (January-April, 2021). The objectives of the study were to analyze the frequency of SME-related news in Nigerian
newspapers during the COVID-19 pandemic, identify the thematic focus of Nigerian newspapers in reporting the impact of COVID-
19 on SMEs and examine the media reportage on the impact of COVID-19 on SMEs. Through composite week sampling method, a
sample size of 17 editions were selected for each of the newspapers to make a total edition of 34 of both Thisday and Vanguard
newspapers out of 240 editions of the both newspapers from January to April, 2021 which make the population for the study. The
findings showed that the major themes in the media report include lockdowns, social distance, online business and employee layoffs.
Findings also showed that media reported that COVID-19 contributed to low business sales, with the majority of SMEs reporting a
drop in their source of revenue. The study recommended the need for media to improve in the reportage especially covering the
various advancement of SMEs and how they thrive especially during pandemic periods.
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Introduction

Profound socioeconomic effects resulted from the late 2019 Coronavirus Disease (COVID-19) outbreak and its later global spread
in 2020. To stop the virus from spreading, nations including Nigeria put strict policies including lockdowns, travel restrictions, and
social distance. Though essential for public health, these policies had major effects on companies, especially Small and Medium
Enterprises (SMEs), which account for the backbone of Nigeria's economy. Employment generation and Nigeria's GDP both depend
much on SMEs. The Small and Medium Enterprises Development Agency of Nigeria (SMEDAN) and the National Bureau of
Statistics (NBS) (2017) estimate that in Nigeria SMESs make about 96% of businesses and 84% of employment.

But the epidemic threw off supply lines, lowered consumer demand, and generated financial restrictions that might endanger their
existence. By stressing government interventions, policy responses, and difficulties faced by corporate owners, the Nigerian media
significantly helped to document the consequences of the epidemic on SMEs. As a classic but still powerful tool, newspapers shaped
public opinion and policy debate on SMESs' recovery plans. Previous studies on media coverage of economic crises including Okorie
& Salawu (2017) and Ekeanyanwu & Obianigwe (2019) pointed to how public knowledge and government reaction are affected by
media framing.

Statement of the Problem

Globally, the COVID-19 epidemic had serious socioeconomic effects; Small and Medium Enterprises (SMES) in Nigeria faced
hitherto unheard-of difficulties. The foundation of Nigerian economy, SMEs greatly influence GDP and employment rate. For many
of these companies, nevertheless, the pandemic-induced lockdowns, supply chain interruptions, and financial uncertainty constituted
existential hazards (SMEDAN & NBS, 2017). During crises, the media is quite important in forming public opinion, guiding policy
decisions, and giving pertinent data to impacted industries. As the main source of news and analysis, Nigerian newspapers covered
a lot of COVID-19 related topics including government actions, health reactions, and economic consequences. Still unknown,
though, the degree, scope, and framing of SME-related reportage produced during the epidemic.

According to earlier research, media framing influences how people view and handle economic crises (Okorie & Salawu, 2017,
Ekeanyanwu & Obianigwe, 2019). According to some academics, media coverage in Nigeria tends to overlook the unique difficulties
faced by SMEs in favor of macroeconomic concerns (Umejei, 2020). Concerns have also been raised regarding whether Nigerian
newspapers adequately and fairly covered SMEs during COVID-19, emphasizing their hardships, resiliency, and government
reactions. The problem this study seeks to address is the lack of empirical evidence on how Nigerian newspapers reported the impact
of COVID-19 on SMEs. Were SMEs given adequate visibility in media coverage? Did newspapers emphasize government
interventions, business closures, or recovery strategies? Understanding these gaps is essential for assessing the role of the media in
crisis communication and economic recovery efforts. This study, therefore, aims to conduct a content analysis of Nigerian
newspapers to examine their reportage on SMEs during COVID-19.

www.ijeais.org/ijaar
381



International Journal of Academic and Applied Research (IJAAR)
ISSN: 2643-9603
Vol. 9 Issue 4 April - 2025, Pages: 381-385

Aim and Objectives of the Stud

The aim of this study is to examine the reportage of Small and Medium Enterprises (SMESs) in Nigerian newspapers during the
COVID-19 pandemic. The secondary objectives of the study are to:

i.  Analyze the frequency of SME-related news in Nigerian newspapers during the COVID-19 pandemic.
ii. Identify the thematic focus of Nigerian newspapers in reporting the impact of COVID-19 on SMEs.
iii. Examine the media reportage on the impact of COVID-19 on SMEs.
Small and Medium Enterprises (SMES)

Small and medium-sized firm activities have significant economic ramifications that cannot be overstated in terms of economic
projection or advancement. In fact, it has been claimed on numerous occasions that most developing and impoverished countries
rely heavily on SMEs to establish and maintain a viable and competitive economic standing within the community of nations
(Muritala, Awolaja, Bako, 2012). According to Mekwunye (2018), small and medium-sized businesses are those that are self-
sufficient and have fewer employees. In other words, all organizations or firms that are not a subsidiary of another big organization
and have a modest employment capacity are often referred to as small and medium enterprises. Small and medium-sized businesses
have helped create jobs in many developing countries, like Nigeria. For this reason, most governments have prioritized investing in
these businesses to help fill the void left by widespread unemployment in society, as the government lacks the capacity and, most
importantly, the financial resources to provide government jobs for everyone.

Coronavirus (COVID-19)

Since it first appeared in China in December 2019, the 2019-CoV, also known as the severe acute respiratory syndrome coronavirus
(SARS-CoV), is one of the many coronaviruses that have claimed many lives (Jernigan, 2020). However, since it first appeared until
May 2021, around 170 million instances have been reported, affecting almost every nation in the world, from Asia to Europe and
America to Africa. According to the Centre for Health Security (2020), some researchers argue that the virus in question is a
bioweapon designed to lower the global population. But given the economic rivalry between China, the country from which the virus
originated, and America—which is also connected to the advancement of artificial intelligence (Al)—one cannot question this
viewpoint. Furthermore, the economic impact on all areas of human endeavor cannot be overlooked, in addition to the significant
health risk that the coronavirus outbreak poses to the populace. Given China's economic standing in the world, the viral pandemic
could have a significant impact on the global economy (Smith-Binham & Hariharan, 2020). Many countries depend on countries
such as China, America, and Europe to import completed items such as apparel and equipment, and as globalization progresses, the
demand for electronics grows. The coronavirus outbreak has a significant impact on the global economy. As a result of the virus's
economic impact, its political implications are unavoidable, particularly in emerging and undeveloped countries where people's
primary means of economic progress are small and medium-sized businesses.

Impact of Coronavirus (COVID-19) on Nigerian SMEs

SMEs do significantly contribute to Nigeria's overall economic development, but they have not been effectively developed and
reinforced. Nonetheless, literature suggests that various resources, such as oil, have a major influence on the development of
economic policy in Nigeria, with the policy intended to assist the poor people' economic conditions in order to promote sustainable
economic growth in the nation. Notably, the Nigerian government has entirely relied on oil as a source of revenue, despite the fact
that several studies have advocated for economic diversification. Nonetheless, COVID-19 has had an impact on the drop in oil prices,
which is the government's primary source of funding. COVID-19 has had a significant impact on all aspects of life in Nigeria,
including education, social activities, politics, government, and commercial transactions (Adiyoh et al, 2020). Since the emergence
of COVID-19, most business transactions have seen poor sales, with most SMEs reporting a decrease in their source of revenue.
Prior to the outbreak of COVID19, however, there was concern in the literature about the problems of funding SMEs for successful
performance (Aderemi et al, 2020). More crucially, economic analysts have observed that the impact of the COVID-19 epidemic in
Nigeria has outstripped what SMEs can handle. As a result, the government is required to offer individuals with support and aid in
the form of palliative measures.

Coronavirus has had a severe influence on the overall operations of SMEs in Nigeria, according to the National President of the
Association of Small Business Owners of Nigeria (ASBON). As a result of this detrimental effect, there have been several output
reductions. Many companies, particularly Small and Medium Enterprises (SMES) in Nigeria, have collapsed as a result of the
COVID19 pandemic's detrimental effects. Despite the fact that the security of individuals' lives and health is a top concern, there
remains risk in commercial transactions, particularly among SMEs.

Methodology

This study is a qualitative research and the design adopted is content analysis. This is because the researcher is examining newspaper
(document) to examine the coverage of small and medium enterprise activities during COVID-19. Content analysis sought to analyse
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the various contents (issues) in a document (newspaper) as it relates to the study under investigation. The population of this study is
derived from calculating all the editions of the two newspapers (Vanguard and Thisday) been published within the period of four
months (January-April, 2021). Therefore, the population of this study is a total 240 editions where each of the newspapers has 120
editions. This is determined by calculating the numbers of days in January to April, 2021 which amount to 240 days. The 120 days
is then multiplied by the two newspapers to give a total of 240 editions to make the population of study. From the population, a
sample size 34 edition were selected from both newspapers where 17 editions were selected each through composite week sampling
technique. The research adopted code guide and code sheet for data collection. The code guide and code sheet is a research instrument
that is best used in content analysis. While the code guide contains variables to be examined in the newspapers with codes, the code
sheet is the instrument where the researcher transfers the code from the code guide into for analysis and interpretation.

Data Analysis

Major national dailies such as Vanguard and ThisDay published numerous articles highlighting the impact of COVID-19 on SME
operations, funding, and policy responses. Small and Medium Enterprises (SMEs) are a backbone of the Nigerian economy,
contributing over 48% to GDP and employing about 84% of the labor force in the country (SMEDAN & NBS, 2020). The COVID-
19 pandemic disrupted global and national economic activities, and the Nigerian media played a key role in spotlighting these
disruptions, especially as they affected SMEs. Small Medium enterprises were most frequently mentioned in the business and
economy sections, often in relation to palliative measures, loan schemes, and digital transformation.

Table 1: The frequency and prominence of SME-related news in Nigerian newspapers during the COVID-19 pandemic

Newspapers Number of Stories (2021)
Vanguard 15

Thisday 9

Total 24

Figure 1: Frequency of SME-related news in Nigerian newspapers during Covid-19

Frequency of SME related stories
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From table 1 and figure above, it was shown that the number of stories found in the two newspapers that were selected and analysed
were 15 stories relating to small and medium enterprise in VVanguard newspaper, and 9 in Thisday newspaper. Therefore, a total of
24 stories were seen and analysed for the study.

Thematic Focus of Media Coverage
Figure 2: Major themes used by Media for SMEs during Covid-19
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A review of newspaper publications from March 2020 to December 2021 in top Nigerian newspapers (The Punch, The Guardian,
Vanguard, and ThisDay) found increased coverage of SME-related topics, especially in the business, economy, and editorial
sections. A dominant theme was the financial difficulties experienced by SMEs as a result of lockdowns, supply chain interruptions,
and decreased consumer demand. Other themes include social distance, online business, employee layoffs, and so on.

Media Reportage of the Impact of Covid-19 on SMEs

As reported in the newspapers, COVID-19 contributed to a decline in oil prices, which are the government's principal source of
income. COVID-19 impacted various elements of life in Nigeria, including education, social activities, politics, government, and
business transactions (Vanguard News, 2020). More crucially, the industrial plants ceased output due to the widespread Coronavirus
outbreak. Furthermore, due to a lack of raw material supply, small and medium-sized enterprises were unable to thrive, and as a
result, there was a shortage of items on the market. The crisis affected the small and medium-sized enterprises. First, the majority of
manufacturing industries were closed. Second, factories with available materials for production increase the prices of their products,
resulting to inflation. Many residents found it difficult to meet their fundamental demands due to financial constraints.

The media also reported a surge in digital adoption as SMEs embraced e-commerce platforms (such as Instagram, WhatsApp
Business, Jumia, and Paystack). There was a strong emphasis on e-commerce, mobile money, and digital marketing as survival
measures. Cashless transactions, mobile banking, and online customer support. Remote work and virtual service delivery
(particularly for creative and professional services). The concept of resilience is not new, but its application during the COVID-19
pandemic has several distinct aspects. One of these is the quick speed at which digitisation is happening, particularly in businesses
that weren't technologically compliant before the pandemic. Several businesses' primary response to the epidemic was to swiftly
adopt digital solutions, which paid off because it allowed them to transition from in-person to remote working as rapidly as possible
while maintaining maximum efficiency. The use of social media, mobile payments, and e-commerce by SMEs was highlighted
extensively since it represented a significant change in the way that conventional companies interacted with their clientele (Ozili,
2020).

Media coverage also mirrored concerns about widespread layoffs, salary reduction, and unpaid leave among SME employees, as
reported in various Nigerian media. The increase of informal and gig labour as a coping technique, as well as the necessity for
workforce reskilling to align with new digital and remote work realities.

Discussion of Findings

The findings showed that the major themes in the media report include lockdowns, social distance, online business, employee layoffs
among others. According to Vanguard Newspapers, lockdowns, curfews, and movement restrictions resulted in business closures,
particularly in the hospitality, retail, and transportation sectors, sharp declines in sales and revenue for small businesses, and
increased operating costs as a result of health and safety measures (Vanguard News, 2020). Findings also showed that media reported
that COVID-19 contributed to a decline in oil prices and most business transactions saw low sales, with the majority of SMEs
reporting a drop in their source of revenue. COVID-19 has a greater impact on the country's business transactions (Ozili, 2020).

The COVID-19 pandemic tested the digital adoption of many previously sceptical organisations, leaving them unprepared for the
new landscape. At the same time, other companies that had already made significant progress in digitisation demonstrated that they

www.ijeais.org/ijaar
384



International Journal of Academic and Applied Research (IJAAR)
ISSN: 2643-9603
Vol. 9 Issue 4 April - 2025, Pages: 381-385

were ready to handle the new, COVID-19-specific way of doing business. Two key characteristics that businesses who fared better
during the pandemic in terms of digital adoption or adaption had in common were technology readiness (cloud computing,
virtualisation) and improved cyber security, particularly identity and access management. Remote work arrangements, digitisation
of customer service, shift to e-commerce, increased use of self-service, digital platforms allowing contactless delivery, use of online
and on-demand platforms, and outsourced IT are some of the digital trends sparked by the COVID-19 pandemic that are now
recognised as future realities.

Conclusion

The study revealed that newspaper reported that Covid-19 had adverse impact on small and medium enterprises in the country as
many companies experienced low sales, salary reduction, financial difficulties experienced by SMEs as a result of lockdowns, supply
chain interruptions, and decreased consumer demand. In addition, many companies adopted online and remote work policies for
their workers as a result of the lockdown. The COVID-19 pandemic had a significant impact on digitalisation uptake, resulting in a
return of traditional e-commerce models as well as an increase in the usage of digital collaboration platforms.

Recommendations

i There is need for media to improve in the reportage especially covering the various advancement of SMEs and how they
thrive especially during pandemic periods.

ii. There is need to train media professionals on various ethics involved in media reportage so as for them to able to report
news adequately to the public.
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